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1. POLICY STATEMENT  
 

The Kawartha Pine Ridge District School Board recognizes the importance of, and is 
committed to, effective internal and external communications. 

 
2. OBJECTIVE 
 

This policy outlines the Board’s commitment to positive media relations and provides 
guidance and direction on its media practices.  

 
3. DEFINITIONS  
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�x Release of information complies with legislation including the Freedom of
Information and Protection of Privacy Act and the Education Act.

�x Communications are barrier-free and accessible in accordance with the
AODA. Upon request from members of the media, the Board endeavors to
provide or arrange for the provision of accessible formats and communication
supports or arrange for the provision of a comparable resource for persons
with disabilities.

�x Communications are culturally sensitive, inclusive and responsive to the
diverse information needs of stakeholders. Upon request from members of the
media, the Board endeavors to provide translation of written materials, to help
prevent miscommunication and/or cultural disconnect.

�x Communications are accurate and free from error.
�x Communications are prepared with sensitivity to language, tone and

appropriateness of the message.

6.2 The Board co-operates with and assists members of the media in communicating 
with the community. 

6.3 Individual trustees may exercise their right and responsibility to speak in their 
own name on issues which are, or have been, publicly before the Board.  No 
trustee shall, however, present an opinion as the position of the Board unless the 

https://www.kprschools.ca/en/our-board/resources/Regulations/B-5.2.1-Media-Relations.pdf

